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STRATEGIC INTENT

ARIZONA

PUBLIC MEDIA.

Arizona Public Media (AZPM) is a trusted source of information
that promotes thoughtful conversation and community
collaboration. AZPM will create, acquire, and distribute distinctive

and relevant content for, with, and about Southern Arizona, the
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University of Arizona, and the Southwest.

AZPM will achieve this strategic intent through focused

efforts in five (5) key areas: Audience Development, Financial
Sustainability, Developing People & Culture, Strategic
Partnerships, and Technology.

VALUES

Accountability:

AZPM stalff, volunteers,
and students are
committed to

meeting the needs
and exceeding the
expectations of

our audiences and
colleagues with
honesty and integrity.
We are dedicated to
uncompromising
journalistic values,
high-quality
production, and the
best use of technology.

Growth:

We believe that
meaningful long-
term impact comes
through innovation
and through
mutually beneficial
relationships with
production partners.
We accept reasonable
risk in our strategic
investments and
reward performance,
in order to foster
sustained growth.

Ideas:

Through our work

we promote an open
exchange of knowledge,
ideas, and experiences.
We value individual
contributions and
respect the differences
of our staff and
partners. Diversity

of opinion and
constructive, open
debate are encouraged
and appreciated. As
we are an operating
unit of the University
of Arizona, continual
learning and education
are at the core of our
culture.

Results:

We set challenging
goals and achieve
measurable results
working together

as members of a
unified team striving
daily to improve
performance in service
to our community.
Our decisions will be
guided by what best
serves audiences. We
are committed to
using our combined
financial, technical, and
human capital, and
our multiple stations,
to create more value
for audiences together
as a system than as
individual stations.



Dear Friends,

Arizona Public Media (AZPM) completed its five-year strategic plan this year (see previous page)
and experienced sustained growth in several key areas. These successes continue to establish
AZPM as a premier source of news and entertainment on television, radio, and online.

AZPM improved the sonic quality and signal strength of KUAZ-AM with the installation of a new
50,000 watt digital transmitter which was brought online early in the calendar year. The Spring
Radio Audience Research! arrived and the growth of AZPM5 stations is impressive. KUAZ (AM/FM)
is the #5 morning drive radio station in the market and the #1 news/talk format station in Tucson.
PBS-HD Channel 6 increased prime time viewership by five percent in a very competitive TV season
and beat the PBS national average for prime time viewing by 8.5 percent. KUAT6 is consistently
ranked among the Top 5 PBS stations for prime time viewership.'

One key strategic priority is to expand
local production; especially in-

depth local news. In January, AZPM
launched a new weekly TV series,
Arizona Week, the first-ever statewide,
weekly public affairs series which
also airs in Phoenix. Michael Chihak,
former publisher of the Tucson Citizen
is the host and producer. AZPM also
added a number of reporters to the
ranks to focus on local news.

The coming year provides AZPM with
exciting programming opportunities
to strengthen the connection with

the community and the University Stephen MacCarthy, Anne Maley, Jack Gibson
of Arizona.
Sincerely,
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Stephen J. MacCarthy ' Anne Maley ' ack Gibson
Vice President, External Affairs Chair, Arizona Public Media Director & General Manager

The University of Arizona Community Advisory Board Arizona Public Media



TELEVISION

» PBS-HD Channel 6 consistently ranks among the top 10
public stations with regard to prime time cumulative audience,
viewing frequency and dollars raised per million households.

* PBS-HD Channel 6 is the top station nationally for ratings
of PBS NewsHour! and continues to provide in-depth analysis
of current events with the NewsHour’s team of seasoned and
highly regarded journalists.

* PBS Kids viewership is up 44 percent since ratings for
this channel became available in February '09.

* Create TV increased prime time viewing by 37 percent in
FY'11.

* AZPM production staff has trained University of Arizona
students to produce and edit content for the UA Channel,
Arizona Illustrated, Arizona Spotlight, and azpm.org.

Top 5 PBS-HD
Channel 6 Programs

1. Masterpiece Mystery! tied
with A Capitol Fourth,
July 4, 2010

2. Keeping Up Appearances

3. Antiques Roadshow

4. As Time Goes By

5. Nature tied with American
Masters: LENNONYC,
Nov. 22,2010

R 71
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CHANNEL

Top Programs
per Channel

PBS World: Global Voices

PBS Kids: Thomas & Friends
Create: Cooks Country

V-Me: Comisario Rex

UA Channel: Arizona Connection

Patricia Routledge as Hyacintt

Channel Guide

Television Broadcast Comcast Cox DirecTV  Dish
PBS-HD KUAT 6-1 6* & 220 | 6% & 706 6 6
V-me KUAT 6-2 202 81 N/A N/A
Create KUAT 6-3 201 82 N/A N/A
PBS-HD KUAS 27-1 220 706 6 6
PBS Kids KUAS 27-2 200 80 N/A N/A
PBS World KUAS 27-3 203 83 N/A N/A
UA Channel | (CATV only) 76 116 N/A N/A

Revealing the Leopard

*Standard Definition




RADIO BN P I

ARIZONA PUBLIC MEDIA.
* NPR affiliate KUAZ-AM/FM reached 102,600? listeners

per week tuning in, the highest number ever. NPR
89.1FM/1550AM is the top rated news/talk format station in
Tucson, and was voted the best radio station for news by the
Tucson Weekly for the ninth consecutive year.

Top 5 NPR
Programs:
* KUAZ-AM/FM increased audience share by 33 percent
since the Winter measurement period and increased by 51.4 1. Morning Edition

percent over the same period last year. The classical station 2. All Things Considered
KUAT-FM increased its audience share by 3.2 percent since -

. Talk of the Nation
the Winter measurement period, and is up by 52.4 percent ? of
over the same period last year.’ 4. The Diane Rehm Show

5. Marketplace
X Marketplace
Tall7~ Nation Morning
S Report®

Mark Duggan



90.5 FM 89.7 Fm

ARIZONA PUBLIC MEDIA.

* Classical 90.5-FM/89.1FM reached 62,100 listeners per
week tuning in, the highest number since Fall 2007.

I ical * The non-duplicated weekly cume for all radio (KUAT-FM,
TOp 5 Classica KUAZ-AM, KUAZ-FM) also achieved an all-time high,
Programs: 138,600 listeners.?

1. Evening Concerts * New Classical program — From the Top, hosted by
2. Saturday Operas acclaimed pianist Christopher O'Riley, presents high-
3. Exploring Music caliber performances and interviews revealing the heart

,, , and soul behind extraordinary young musicians.
4. A Prairie Home Companion

5. From the Top

| A g
A . Th ..
TH |II\TCE§ Dza%é’ Rebn  Prairie Home

- . MORNING
CONSIDERED Show Companion'  Eprrion
— e With GARRISON KEILLOR from NPRENEWS

James Reel




ONLINE & NEW MEDIA

* azpm.org is a trusted source and destination for news, information, and features.
» AZweek.org was launched in FY'11.

* azpm.org achieved its largest number of simultaneous online viewers to date during streaming
of the Together We Thrive event in the aftermath of the January 8, 2011 shootings.

* Website page views increased 48 percent in FY'11.

e In March 2011 The Arizona Board of Regents Annual Tuition Hearing was streamed by azpm.org
reaching the largest ever number of unique visitors.

* In March 2011, azpm.orgs Arizona Connection page went live, providing a single online location
where visitors can stream at any time a multitude of educational videos, lectures, debates,
guest speakers, and public forums that have taken place on the UA campus in Tucson.




Fans increased 53
percent from FY’10.
» AZPM Facebook page has
more fans than any other

public media organization
in Arizona.

Increased followers by
15 percent from FY'10.

Top 5 Stories on azpm.org:
1. Gunman Identified in Giffords Shooting,
Jan. 8, 2011

2. Valley Fever Common Yet Misdiagnosed,
Feb. 24,2011

3. The US vs. Loughner (web feature),
Jan. 20, 2011

4. Aging and Memory, March 14, 2011

5. The Myths and Facts of Fire (videoshort),
June 14, 2011




ORIGINAL PROGRAMMING

Providing more in-depth local news coverage is a key part of AZPM5 strategic plan. The organiza-
tion is proud of its achievements this past year with new locally produced original news content
and inspiring educational programs. In FY’11 AZPM was recognized with 30 Emmy® Award
nominations — more than any other public station in the Rocky Mountain region — and was the
third station overall in the number of nominations in recognition of programming excellence.

TV
* AZPM launched a new weekly TV series, Arizona Week, with host Michael Chihak, the first ever

statewide weekly public affairs series. This series airs in Tucson and Phoenix on Friday evenings
and again on Sunday mornings in Tucson

* The Desert Speaks aired its final season after 19 years of creative, educational, and exciting
programs. Previous seasons continue to air on PBS stations nationally.

* Secrets of the Divine — The Emmy® nominated series which was produced in collaboration with
the UA Museum of Art, premiered nationally on PBS World on Easter Sunday and repeated heavily
through the spring. The show was carried on 67 percent of PBS stations nationally.

= The
WAV = PHSENIX er. g. SECRE+S OF +HE DIVINE o
L=NGTHS MARS MISSION Q)ES)DEQAS *HE ALTARPIECE OF CIUDAD RODRIGO

* Southwest Gems: Our Desert National Parks was carried
on 54 percent of PBS stations across the country.

* Phoenix Mars Mission: Onto the Ice’s encore presentation
was carried on 78 percent of PBS stations.

* WaveLengths, AZPM’s science magazine series, increased
the number of episodes by 50 percent and airs in Tucson
and Phoenix. National distribution is in the works.

Secrets of the Divine




R
Radio

* Arizona Spotlight — Host Mark McLemore delivers a diverse range of stories each week about
subjects that matter to the residents of Southern Arizona.

* AZPM expanded radio news coverage of Southern Arizona and the Southwest through participa-
tion in the Corporation for Public Broadcasting funded Fronteras: The Changing America Desk project,
with eight southwestern NPR stations. Locally, several new reporters were hired to support imple-

mentation of AZPMS strategic plan.

* AZPM produced 42 original concert programs to run in the Community Concerts series; extraordi-
nary performances of classical music performed and recorded in Southern Arizona, including 14
programs from the Arizona Friends of Chamber Music Festival.

* Two local Christmas concerts were recorded and aired: The Holiday Card to Tucson Concert
presented by the UA Choral Department, and the Tucson Boys Chorus Christmas Concert.

ARIZONAWEEKs

azweek.com

SEVENTI ANNUAT

CHAMBER MUSIC SHOWCA

Trataring disi tagninked 1A Sohwsef af Vanic anadvatts

e _ Az PBS Home Video Distribution
: * National distribution for the following AZPM
programs; Secrets of the Divine, Phoenix Mars Mission
I & II and Unforgettable: The Korean War.

Expanding Sources of Revenue

‘ e International distribution for Phoenix Mars
‘ Mission I & II.

Mastering Production Services
» Commercial CD mastering projects

£ increased 267 percent.
Commun oncerEs Michael Chihak



COMMUNITY ENGAGEMENT

& EDUCATIONAL OUTREACH

* Now Showing at Your Library — In partnership with the Pima County Library and Community
Cinema, AZPM continued Now Showing at Your Library, which features screenings of films from the
Emmy® Award-winning PBS Series, Independent Lens. This free film series features a minimum of
eight films a year in four branches in the greater Tucson community. UA library science students
participate in a discussion after each program and assist the librarians with the events. The entire
event series is managed and presented by volunteers, with hundreds attending the screenings
this season.

* AZPM sizzled again in the third annual Festival of Books event held in March. The AZPM tent was
located in the Culinary Area to promote CreateTV and delighted attendees with tasty treats from
public television chefs Steven Raichlen and Daisy Martinez.

* StoryTime at UA Bookstore — What’s better than reading a story with your favorite PBS character
and doing a fun craft? Doing it for free! The first Saturday of each month, AZPM volunteers help
kids and families make learning fun at StoryTime. This year’s characters included Cat in the Hat,
Sid the Science Kid, the talking dog Martha, and many more.

)
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* Healthy Kids Day, March 27th — AZPM in partnership with the YMCA, Cyclovia, and the Pima
County Library participated in the nation’ largest health day for kids and families to promote
year-long wellness and healthier living. As part of the national Healthy Kids Initiative, Sesame Street
multilingual healthy food kits were distributed to help children make healthier food choices.

* Teachers’ Voices is produced through a strong partnership between Tucson Values Teachers, Wells
Fargo, the UA College of Education, and Arizona Public Media. The year-long series consists of
three-minute segments modeled after NPR’ highly successful StoryCorps. The segments feature a
teacher, a student, superintendent, business leader, elected official, or parent. In short, these
stories capture the alchemy and professionalism of teaching.

* This past year, the Community Engagement Committee was established through the
Community Advisory Board. The focus for FY’11 centered on Education/Literacy/Children and
engaging Hispanic audiences.

-
Janice Takagi, math tea
Daniel Schneider, forme

1



PEOPLE MAKE
A DIFFERENCE

Members

Membership is the backbone of AZPM5 revenue, generating 70
percent of funding during FY’11.This year more than 104 unique
community members volunteered to lend their voices to AZPM’s
on-air fundraising efforts.

Robyn Austin, a Spanish major at the UA, spent most of
her time in classrooms in the Modern Language’s building. As
she waited for a class, she decided to visit the first floor to
see what was down there and it was then that she discovered
Arizona Public Media. Visiting with the employees and hearing
their stories fascinated her and she appreciated their work even
more. Now, as a member, she truly understands its role in her
life. Robyn says, “Arizona Public Media

fraa: A Maw Seansan, A New Day
i g on PRS-HD ¥

A o i L e g o ] B e 8 e
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represents programming that

encourages us to explore and kel b o et ey e

question, analyze and reflect, and
most importantly, to engage in
lifelong learning. Arizona Public
Media touches me at the core of
my being, and each time I hear a
broadcast, watch a program, or Preview, the redesigned
twice-monthly E-newsletter
has proven to be an effective
low-cost membership com-
munication method. Pre-
view provides readers with
broadcasting has advanced notice on upcom-
brought to my life.” ing TV, radio, and online
programs and specials.

help with a campaign, I feel
a sense of gratitude

for the positive
experiences that public

P

Y

Robyn Austin
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Volunteers

Throughout AZPMS5 history, volunteers have enjoyed a rich and rewarding partnership. AZPM
volunteers use their talents to participate in the station’s on-air pledge drives and assist in many
important administrative and production areas. This past year 50 volunteers contributed a total
of more than 450 hours each month. Each volunteer brings a unique contribution to the AZPM
family and all share a belief that AZPM plays an essential role in the educational and cultural life
of the community.

Chris Johnson began volunteering for Arizona Public Media after
realizing that NPR 89.1 FM had become his regular in-the-car listening
station. Aside from getting up-to-date, unbiased news, he enjoys many of the
entertaining programs KUAZ has to offer including Wait, Wait, Don’t Tell Me,
Car Talk, and A Prairie Home Companion. These shows are so much a part

of his weekend he felt volunteering was a great way of paying KUAZ back.
He was asked to do a pledge drive for KUAT and realized there were even
more ways to help Arizona Public Media. As his volunteer relationship

with AZPM grew beyond pledge drive work, he realized how fun
and fulfilling it is to interact with supporters and other like-minded
volunteers that have committed their time to support AZPM and

who understand the value of public media in the community. Chris

is now a Volunteer Manager, which allows him to interact with “n ‘
even more AZPM supporters. f u Chris Johnson J
Student Worker Alexandra Salazar, a sophomore
Program journalism major at UA, has dedicated
AZPM employs a student crew her spare time training in TV production
to work in various aspects of : at AZPM. She has worked her way up
radio and television production 4 to Assistant Director starting as a Tele-
for the news magazine, Arizona ; o prompter Operator. She started with-
lllustrated, the weekly public af- out any experience in mass media and
fairs program, Arizona Week, and = commented, “I have learned so much

about what goes on in television and how
much teamwork is involved. I love being
here and view this not as a job but as a
window to new opportunities and profes-
sional growth.”

the radio series, Arizona Spotlight.
These student workers receive
valuable hands-on experience
learning professional production
technique and are held to profes-

Alexandra Salazar
sional standards.
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DONORS

Your Support is AZPM'’s Strength

Arizona Public Media is deeply grateful to the tens of thousands of members and donors who give

generously each year.

Individual Donors

ARIZONA

PUBLIC MEDIA.

O=

Below are just a few names representing some of the donors of Leadership gifts to Arizona Public Media.
Due to space limitations, we regret that we are unable to print the names of all of the members and
individual donors who gave so generously. Thanks to all of the other donors who remembered Arizona

Public Media during the past year:

Kay and Darwin Afdahl
Lawrence and Wendy Aldrich
Steve Alley and Helaine Levy
Kristin T. Almquist

John and Laura Almquist
Dabney and Katherine Altaffer
Donald and Phyllis Anderson
Mr. David Allen Apgar

Mr. Dave D. Arens

Edith S. Auslander

Ms. Katherine Baccaro

Alice and Paul L. Baker

Dr. Pilar Baquero

Roy and Mary Lou Barker
Kent and Robin Batty

Mr. Peter Baum

Ms. Hildreth Becker

Daniel and Barbara Beebe
Mr. Richard Benetar

Kenneth and Elise Bick

Ms. Kirsten Bjergarde

Ms. Betsy L. Bolding

Mr. Ronald C. Bornstein

Nance Crosby and Jerry Laney
Professor Jeffrey S. Dean
Dennis DeConcini

Richard and Vera DeJong
Florencia Turco DeRoussel
Mr. Daniel W. Dietrich
Pamela Doherty

Ms. Linda Gale Drew

John and Anne Duffy
Michael Dunne

Thomas and Margaret Eccles
Ms. Katherine Economidis
Ms. Suzanne Edwards

Pat and Candy Egbert

Ms. Sherida S Elliot

John 1. Escher

Mrs. Barbara Fackelman
Ms. Teresa Farrell

Mr. Charles Fellows

Mr. John Fendenheim
Martin Fettman and Heather Connally
Richard and Judith Flynn

Bill and Eugenia Hamilton

Clare and Paul Hamlet

Marilyn B. Hassenbusch

Lester and Suzanne Hayt

Chris and Donna Helms

Richard and Helen Henderson

Mr. William P. Hess

Gary and Joan Heymann

Dr. John G. Hildebrand and
Dr. Gail D. Burd

Leslee and Tom Hippert

Ms. Prudence Hoffman

Mr. Harvey Holter

Margaret Houghton and
Bertram Falbaum

Mr. Jon Hutchens

David and Lori laconis

James and Beverly Jutry

Joseph Kalt and Judith Gans

Rowe and James Kaple

Mr. James C. Kautz

Maricela Solis De Kester

J. D. and Margot Garcia
Theodore and Judy Gayok
John Geiger

Jack and Laura Gibson
Ms. Patricia Gillis

James and Louise Glasser

Mr. Tappan W King

Mr. Philip Kislak

Roberta and Al Konen
Ms. Julie Konigsberg
Ellen and William Kurtz
Peter and Elizabeth Lance

Jong and Getulio Brewer

Sharon Bronson

Amy Zuckerman Brown

Laura W. and Archibald M. Brown
Martin M. Camacho

Ms. Jennifer Casteix

Dan Cavanagh

Ms. Elizabeth M. Chadwick
Ms. Shirley Chann

Karen Christensen and Ken Kay
Jim and Vicki Click

Dr. Renee Clift

Ms. Joan Cochran

Professor Corinne Cooper

Stephen Golden and Susan Tarrence
Martin Goldman and Dorothy Klepper
Dr. Steven Goldman

Mr. Austin Graeme

Sheryl and Bob Greenberg

Ms. Pam Grissom

Liz and Eric Groskind

Ms. Michelle C. Hacherl

Alton and Jennifer Hallum
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Mr. Terence Lanoue

Mr. Brian Larkins

Ms. Susanna K. Laundy
Ms. Jane Leininger

Ms. Jan Lesher

Mr. Steve Leuthold

Ms. Sandra Leverenz
Marilyn and Tom Lindell
Michelle Livingston



Thomas and Marcia Louchheim

Ms. Lisa Lovallo

Lura M. Lovell

Hal and Carol Lowry

Dr. Anthony Lux

Oleg Lysyj and Teri Suzuki

Anne Maley-Schaffner and
Timothy Schaffner

Mr. Frank Marshall

Dr. and Mrs. Robert G. Maxfield

Warren and Felicia May

Richard and Jean McCarver

Ms. Christine M. McDonough

Margaret McGonagill and
Garry Bryant

Ms. Kendra McNally

Mr. James Meola

S. Jeffrey and Barbara Minker

Michael and Martha Mount

Mr. Ernest Muehl

Jim and Connie Murphy

Stuart and Linda Nelson

Wendell H.and Rosemary Niemann

Parviz Nikravesh and
Agnes Stahlschmidt

Ms. Myrtle S. Nord

Mrs. Isabelle Norstad

Ms. Nancy O’Brien

Dr. Kristin Olson-Garewal

Gordon and Elizabeth Packard

Jack and Maureen Petersen

Charles and Patricia Pettis

Ms. Shelley E. Phipps

Ms. Lollie Plank

Ellen Poulson

Lindsey Quesinberry and
Nancy Bower

Mr. Michael Rand

Jacob and Judith Redekop

Adrienne and Dudley Reep

Seymour and Elinor Reichlin

Ms. Phyllis J. Rigg

Maria and Gus Rigoli

Joan and George Robles

Mr. Fay Roepcke

Lee and Donna Rogers

Simon Rosenblatt

G. Starr Rounds and Cindy Ashton

Michael and Amy Rule

Kate and Mike Sanderson

Mr. Curtis Scaife

Drs. John P and Helen S. Schaefer

Larry Schnebly

Cita Scott and Harry George

Michelle and Grant Senner

Dr. and Mrs. Gulshan Sethi

Ms. Barbara S. Shaul

Robert and Adrian Shelton
Marjorie Sherrill

Susan S. Small

Mr. Daniel G. Smith

Mrs. Florence K. Smith
Francine Renee Smith

Ms. Karen Smith

Nick Soloway

Dr. Gladys Sorensen

Mr. Darcey Spears

Mr. George Steele

Ms. Barbara E. Stokely

Ms. Cristie Street

Ms. Ruth Tankersley

Peter and Carole Taussig
John and Joan Tedford
Frances and Floyd Tetreault
Ms. Sara Tichenor

Joell and Mary Jane Turner
J. Scott and Liz Tyo

Ms. Valerie Valdiviez

Mrs. Dorothy D. Vanek

Dr. E Ann Walker

Jessica S. Walker

Leslie and Susan Wallach
Mr. Thomas Wegner

Mr. and Mrs. Robert J. Weich
Robert and Judy Westrup
Ewen and Beryl Whitaker
Dr. Michael White

Michael and Paula Whitehouse
Ms. Judy Jo Williams

Mr. David L. Windsor
Richard and Sidney Wolff
Dr. James M. Woolfenden
Abraham Wu and Christina Noz
Everett and Lenoma Wyers
Mel and Enid Zuckerman

Estate Gifts

Each year viewers and friends
remember Arizona Public Media
in their estate plans. Thanks to
the following people for their
generous bequest gifts during the
past fiscal year:

Betty Holesapple

Gladys Klingenberg

Marian L. Mikesell

Frances and Floyd Tetreault
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Foundations

Arizona Public Media thanks
these organizations for their
generous support this fiscal year:

Shirley and David Allen Foundation
Allyn Family Foundation
Arizona Community Foundation
Lon D. & Lucille Barton
Charitable Foundation
Berning Family Charitable Trust
Bowermaster Family Fund
Frances Chapin Foundation
Cowle Survivors Trust
Susan Daniels Family
Charitable Foundation
The Diffenbaugh Foundation
Eos Foundation
Lois C. and George Mason Green
Foundation
Robert & Arnold Hoffman
Foundation
Jade Tree Foundation
Jasam Foundation
Kautz Family Foundation
Phoebe and Jack Lewis Foundation
The McCortney Foundation
Pitt Family Foundation
Salus Mundi Foundation
William E. Schmidt Charitable
Foundation
The Snider Family Charitable Fund
Stonewall Foundation
Vanguard Charitable Endowment
United Way of Greater Tucson
Kate J. Seemann Charitable Trust
Jewish Community Foundation of
Southern Arizona
Jewish Community Foundation
of Cleveland
Diamond Family Foundation
David Neufeld Memorial Foundation
Ayco Charitable Foundation
Chicago Community Foundation

Planned and Leadership gifts offer
tax and income advantages to do-
nors as they support Arizona Public
Media. For assistance and informa-
tion on how to include Arizona
Public Media in your estate and
financial plans, please contact Ann-
Eve Cunningham, 520- 239-6723 or
acunningham@azpm.org.



COMMUNITY ADVISORY BOARD

The Arizona Public Media Community Advisory Board is comprised of citizens who represent the
diverse interests of the communities served by AZPM. Members serve as a means for public media
consumers in Southern Arizona to participate in the planning and decision making process for
the public service stations of the University of Arizona. The board advises Arizona Public Media
management on a variety of programming, fundraising, and public policy activities as they affect
their respective communities.

Board Officers
Anne Maley, Chair
Chris Helms, Vice-Chair
Jim Murphy, Secretary

Board

Members
Steve Alley

Kristin Almquist
Edith Auslander
Ron Bornstein
William Bowen
Martin Camacho
Jennifer Casteix
Karen Christensen

Nance Crosby
Pamela Doherty
Michael Dunne
John Fendenheim
John Geiger
Stephen Golden
Eugenia Hamilton
Tom Hunt

David Iaconis
Fred Johnson

Jim Jutry

Jan Lesher
Harold Paxton
Cita Scott
Andrew Schorr

Michelle Senner
Maricela Solis de Kester

George Steele Sharon Bronson

l(zjlristie Str_ﬁet DeR I Dan Cavanagh
orencia lurco De Roussel johp Escher

James Allen (student)
Emily Fritze (student)

Ex-Officio
Members
Adrian Shelton
Jack Gibson

Emeritus
Members

Andrew Greeley
Ellen Poulson
Simon Rosenblatt
Larry Schnebly




This annual report was completed before the annual financial audit. The complete Audited Financial
Report for FY’11 will be available on or before December 15, 2011 at www.about.azpm.org/financials.

AZPM has included below the FY’'11 budgeted revenue and expenditures, which are based on
cash projections, as well as estimated donated facilities. AZPM’s goal as a nonprofit organization is
to manage its cash flow so that expenses balance revenues.

FY'11 Budgeted Revenue
$10,814,831

Membership
36%

Corporation for
Public Broadcasting
14%

Underwriting

11%

FY’'11 Budgeted

Capital Grants & Gifts 3%
Sources of Revenue

Aucxiliary 4%

Major Gifts 4%
Planned Gifts 4%
Other Gifts 1%

Membership
70%

FY’11 Budgeted Expenditure
$10,814,723

Broadcasting

Programming & . 16%
Production
53%

Management
& General
12%

! Source, Nielsen Company, Tucson (Sierra Vista), AZ, July 2010 to May 2011
2Source, RRC from Data © 2011 Arbitron, Inc. Tucson MSA Cume 12+, M-Su, 6A-Mid, Winter 2011
?Source, RRC from Data © 2011 Arbitron, Inc. Tucson, Metro AQH, 12+, Spring 2011




MANAGEMENT STAFF

Jack Gibson
Director and General Manager

Cheech Calenti
Manager, Information Systems

Patricia Callahan
Director, Member Services

Michael Chihak
Director, Online Programming and
Producer/Host of Arizona Week

Ann-Eve Cunningham
Director, Development

Frank Fregoso
Chief Engineer

Kimberly Heath
CFO and Director, Finance

Susie Hernandez
Director, Television Programming

Dana Horner
General Sales Manager

John Kelley
TV and Radio Station Manager

Ed Kesterson
Director, Radio Programming

Peter Michaels
Director, News and Information

Fran Sherlock
Director, Production Services

Wendy Erica Werden
Director, Marketing
and Strategic Partnerships

NPRS Frank Deford and Scott Simon at the Festival of Books, 2011
James S. Wood Photography, for the Tucson Festival of Books

Production, printing, and postage for this
annual report is generously funded by the

Kautz Family Foundation.
This report is printed on FSC certified paper. The Forest
Stewardship Council (FSC) i ational organization
whose mission is to promote res le management of the
worlds forests. FSC is the global benchmark for responsible

forest manage ment.

Arizona Public Media® is a registered trademark of
The Arizona Board of Regents. © 2011 Arizona Public Media

na Public Media®
The University of Arizona
PO Box 210067, Tucson, AZ 85721
Telephone 520-621-5828
azpm.org
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